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Your Brand Means
Nothing...Until It
Means Something:

A logo and tagline alone won't
set you apart—what matters
is how your audience feels
when they experience your
brand. Visually. Intellectually.
Emotionally.

| help brands move from
forgettable to unforgettable
by building identity, relevance,
and emotional connection.

Have a look at my work, and
more importantly, the stories
behind the work.

Need a champion for your
brand and a creative leader
on your team? Let's move
your brand forward with
clarity and connection!

You won’'t meet many people like Rob in this
business. He offers clarity in the midst of confusion,
and a high-level perspective that draws a perfect
path to the right conclusions. He’s a true mentor,
who’s always urging you forward, even when you
don’t realize it. Especially when you don'’t realize it.

And his informed, well-placed sense of humor

makes him a joy to work with.

— Rebecca Gardner
Writer, Editor, Creative Director (Direct Report)
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Distinctive. Relevant. Versatile. Unique.

A good logo needs to have it all, yet work well when
animated or produced in its simplest form.

I've created logos and brand identity for nonprofits,
globally recognized brands, TV programs, tech startups,

retail chains, brand launches and refreshes, and
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Saga

EdUcation

Created and led the center
of excellence as Director of
Brand and Creative;
increased brand awareness
with the award-winning
“Change the Equation”
campaign; positioned

Saga as the nation’s

most trusted partner in
high-impact tutoring:

- Drove and implemented

a comprehensive creative
vision and brand strategy
(messaging, brand
guidelines with new
brand promise and pillars,
editorial standards,

brand training, brand
ambassador campaign,
and trademark strategy)

- Doubled LinkedIn

followers in under 2 years
and raised Saga’s search
ranking from 78 to 9 for
“high-impact tutoring”

ETS
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- Directed the team to

create accessible materials
including e-newsletters,
emails, collateral, event
support, grants
communications, RFPs,
web design, social media,
video, motion graphics,
marketing campaigns,
podcasts, and a brand
library with icons, photos,
and templates for use in
MS Office, Google, Canva,
Adobe CC, and HubSpot

Saga.org/change
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Brand Elevation

Brand Identity | Brand Strategy | Brand Standards | Brand
Library | Brand Training | Brand Building

Thought Leadership

Product Architecture | Messaging | Communications
Strategies | Named, Branded, and Edited “EdHeads” Podcast
| Trademark Strategy

Creative Excellence
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Saga Education, the original creator of high-impact
tutoring for math, faced brand hurdles post pandemic:
Low awareness of the Saga brand
and the “high-impact tutoring” category
Lack of trust for online learning

Being 100% remote presented obstacles to uniting =

the organization behind the Saga brand u /
The solution was to position Saga as a “People First” '
brand and the nation’s proven leader in high-impact

tutoring. We also leveraged compelling RCT data
and founder credibility.

Saga Education Brand Promise Video (view video)
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In addition to developing the Saga brand foundation, we

launched the brand campaign “Change the Equation”.

Saga increased brand awareness with all audiences, raising
its search ranking from 78 to 9 for “high-impact tutoring” and
doubling the number of LinkedIn followers in under 2 years.

LinkedIn
followers

/\

search
ranking

The Relevance of “Change” by Audience:

For Students
You'll gain confidence and

increase your math grades.

For Parents

Your child will become
confident and graduate
high school.

For Teachers

You can focus on your
class because your most
challenged students will
show up more confident
and skilled in math.

For Districts

You'll make a difference
with a program that is
proven to help students
succeed in math.

For Talent
Acquisition

You'll be fulfilled applying
your talents to a mission
that is proven to make a
difference for students.

For Employees
The work you do every
day advances the Saga
mission of providing
educational equity.

For Policymakers
You'll make a difference
with legislation that
provides a proven solution
for student success.

For Funders

Your support will provide

a program that is proven

to help students succeed.
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EdHeads Podcast

To position Saga as an industry thought leader,

host AJ Gutierrez, Co-Founder of Saga Education,
met with leading experts (including organizations
like Google, Khan Academy, InnovateEDU, and more)
for a podcast series that explored ways to harness Al
to improve students’ learning.

_, === A, E |8,
AJ GUTIERREZ f'.[l'nl, e ; AJ GUTIERREZ

Hosts

Hosts
: - -White, PhD
Jennie Magiera ipemaldonocnihite. En ’

Global Head of Education Impact George Mason University

at Google
1| ool EHeads

connecting with Doctor
Thema Monroe-White,

Chief Palicy and Public Affairs Officer |
Co-founder Saga Education

AJ GUTIERREZ
Hosts

AJ GUTIERREZ

HRosatjen Sheth Kristen Eignor DiCerbo

CEQ an. earning Khan Academy

‘ AJ Gutierrez

1ot b oot o mHeads

(view episodes)
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It's nearly impossible to build a brand externally if your
internal organization is not aligned. Saga rallied team @
members around our “People First” brand promise and @
our mantra “Change the Equation” in service of the mission.

Brand

An easily accessible brand library, a brand store, a brand cCommun |ty
ambassador community on the company intranet,

® ° ,
ACt Ivat I O n and brand training helped Saga keep colleagues engaged. memberShlp
Yo /e

brand training brand survey
completion rate response rate

Saga Brand Community

2 34 memzens

BRAND LIBRARY

[P [
Members
- \ ! Monivett Aceveco Rob Adams Tyana Anglin Stiring Archibaid Vonsia Brantiey
Welcome to the Saga Brand Library! We carefully curated the sections below to provide guidance, assets, and 2 ¥ & . N SMETAD A g -+ iyl CHANGE

templates needed to create Saga-branded materials easily. Within each section, click the link to download the
file you need. Folders with multiple files (i.e., fonts) will download as a .zip file. Simply double-click the .zip file

> ; : L»
to expand the source files. / B ﬁ ‘
> 3
> ~4 = \é} &

‘/v
{
- - 7 : il Beesnahan Tania Brudecer Horace Buddoo La'Vasia Burford Josh Cea
’ Lomaioy Ass shar Frevem Srvdonn Swwvir o Dovke st Prirers. Drevie o Pragte Dyt e S ot Avndonr 3
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GUIDANCE JOOLS & ASSETS

Communicating Saga’s brand with consistency To help you maintain consistency and have the

helps build brand affinity with our audience through tools you need at your fingertips, we've °

a unified visual identity and consistent verbal compiled a library of fonts, icons, logos, photos, d b

language. Find visual and editorial guidelines here. backgrounds, and more. Find all the brand tools A’ B ra n LI ra ry

& assets you need right here.

Workvivo intranet site with tools, assets, and guidance.

B. Brand Training
LMS learning module for all new hires.

Our brand libeary has the tools and guidance needed to amplfy our brand consistently in all communications, Click on the asset name to
downkoad the file of your choice. If you need any brand assistance, pease reach out to Rob Adams af mdamsf@sans oog

BRAND GUIDANCE BRAND TOOLS & ASSETS

°
> C. Brand Community crsicon  reieteson ety Sumapurermeteas CHANGE
Ecitorial Guise Guide 0 cansiiert style and voics L Sute Fill subn of Saga kogo varistions THE
T T B D LIBRAR FEREN | . H H ; : . e > Lo g File {Dhcital RUGE with transpareit backgrund ¢
it RTINS S — One of the top three internal communities for collaboration. N Dt e -
tarting your project with our branded templates For your convenience, we've prepared a single- koo Jeos File (Printh CMYK vecior
helps save you time and ensures consistency page PDF with a list of files and links to all the SHNDEENE ATES Eont; Hunra Geomatic Sens 2 and Siem
across all communications. Find a suite of Saga- assets included in our brand library. Access the

Swalch Rorary ¢ Adobe GG apps

°
branded templates here brand library reference guide hare. DO B ra n d Refe re n ce G u Id e Doverelion: Branded Powerfcint wrmplas

Branced Google Sces lenplais {plessa select

Cokor thema foe WS Offics. s

Direct downloads from Google Drive for all tools, assets, S e — e o e St
and templates. = S i

Dispbay our brand identty and ey messages.
Print and cigtal brard adverssing
Full ibenry of uricus Sage images —

List of video assats and fiss

Latiehang M Word fle, modifiable contact rane

E. Saga Swag Store e

e S A S o
Branded items for personal use, events, and team .
rewards and recognition.

Guidancs ard modabis tempiace

A, nd e fles for videaimarion graphics
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The United Black Agenda provides a shared
space for organizations dedicated to promoting
the welfare of Black New Jerseyans and
addressing the state’s history of discrimination,
marginalization, and subjugation.
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Brand

The United Black Agenda provides a shared space for groups dedicated
to promoting the welfare of Black New Jerseyans.

| worked with the team to create their flagship mission image and
a brochure to build awareness around their top three legislative priorities:

1. Eliminating the racial wealth gap and building a state where

Black residents thrive

2. Repairing past and current harms to communities of color,

and protecting Black lives

3. Removing barriers to democracy as well as promoting the leadership

of Black and Brown people in legislative, judicial, and other prominent roles
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Clinical
Dlagnostics

Created and led the global center of excellence as
Director of Creative and Brand on our journey from
launching Ortho as an independent brand post
carve-out from J&3J through going IPO:

- Empowered and guided global stakeholders
to amplify the creative vision and brand strategy
with a comprehensive suite of assets

- Consistently won prestigious industry awards
including an International Stevie Award for brand
renovation, Economic Times Best Asian Healthcare
Brands Award, and an IABC Gold Quill Award
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Ortho, a pioneer in the field of in vitro diagnostics,

- . — I*%4 had journeyed from Kodak to J&J ownership.
I a l l " - .e - ! Il The question: Who would Ortho become next?
s : : = A : After research and interim positioning
~ 1] mn ot
Ortho C!‘“CC:T;‘DlagJHOStlg S (“Reimagining What's Possible”) earned multiple

‘.’.. 3 | global awards, we defined a new brand promise:
' . - “Because Every Test Is A Life.”

This human-centric message connected lab work
to real-world positive patient outcomes.

Brand Elevation

Brand Identity | Brand Strategy | Brand Standards | Brand
Library | Brand Training | Brand Building

OrthoClinicalDiagnostics.com - Ortho Clinical Diagnostics

Thought Leadership

Product Architecture | Messaging | Internal and External
Communications Strategies | Product Digital Interface
| C-Suite Support | Investor Presentations

Creative Excellence

G%LD QUILL

AWARDS «u

yFiv WV fFhu I\ b

TeE EcoNnoMic TIMES

For more than

@ 80 years

A Million Tests

Per Day

Ortho New Employee Welcome (view video) Ortho Brand Story (view video)
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1. Loge: Visibility on Backgrounds l

Ortho Clinical Diagnostics e

Because Every Test Is A Life SLT (e hgnin Fro ey

Ortho Clinical Diagnostics

s e Bvary Test 1 A Lt

Because

e O B 2 . Every
; Life

Ortho Clinical Diagnostics

/4

Approachable =l
DEPENDABLE
(1234)K%€) R
Profound Purpose o RV = 3
Our purpose is to improve lives through diagnostics _'.‘. ' : l! i
[~

abXX4 -

Version 1.0
April 2021

This is both our promise to ol ors and the purposo Wa are dedicated to quality and the highest possiblo
fast, accurate, reliabl 5 E i hing we do. Dur pio g innovations and

nied as fast as custol i focus make this aspiration achievable.

I I
Because Every Test

Ortho Global Brand Standards

IS A Life

from a hur

thought p
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Hero Image Global Library
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Ortho Clinical Diagnostics

Because Every Test Is A Life~

Confidence counts.

You neea confidenco in tho results coming

ot of youur Lok Our Cirical Chasmistry and
Immunoiagnostics portiolio provides labs with
innovative toots that sliminate cbistactes and

duiver conssstently fast. acourate and relisblo
fesuts that heip expedite treatment decisions and
Improve patient core. Because Every Test s A Life™

OrthoClinicalDiagnostics com

Ortho Clinical Diagnostics
Because Every Test Is A Life~

We never lose
sight of the patient.

They are why impecving and saving fves.
through in vitra dlagnestics remairs the

ciiving force in gverything we do. They *
Insgine our futurs INEOVAtions ond are ot the

hanrt af why we dikes Pl sccurabi, relati

rusuits Lo support axceptional patient cae.

Becouse Every Test 18 A Life™

OrthoCiinicalDisgnastics com

Ortho Clinical Diagnostics

Because Every Test Is A Life-

We're here to help
you focus on what
matters most.

For more than B0 years, blocd bankers
have trusted us to ensure the safaty of
patient transfusons. Now they siso look

10 125 for the tocks and expertiss to halp
them tackle tocey's complex challenges
50 that they can improve efficiencies.
cptimize resources and trust in their results.

Bocause Every Test 15 A Life™

OrthoClinicalDagno:

Ortho Clinical Diagnostics

Because Every Test Is A Lifer

Our Mission

We enable our customers to
optimize the long-term value
for patients through our
innovative IVD solutions

and services.

OrthaClinicalDiagnastics.com

Ortho Clinical Diagnostics

Because Every Test Is A Life~

We care for people
who care for patients.

Corporate Posters and Ads

Customer Issues Letter System:

Before and After

URGENT FIELD SAFETY NOTICE

Ortho Cinical DIBER0SICS | enten™ Laboratory Automation Systems Using All
TCAutomation™ (TCA) Saftware Wersions with th InOut
cammunication interface

enGen™ Laboratory Autamation Syster [ENGEN) with:
_ A Oimalion™ (RCAS SoMtmrce with e B0l Cominem alion derlae “
F|-lPl55 FORWITRCS S 1 PR AT

% 4400 Mdmmmn‘w‘wm wVtem s

i IMPORTANT NOTIFICATION

March 28, 2017

This natification provides informa tion regarding.an updste to the VITROS®
Immanodlagrontic Products Antl-HBa Assay. A protocel updute will enabls tha ssay 1o
i run o1 additional YITROS $ Eha fut

IRRECTIVE ACTION to URGENT FIELD
formulated VITROS® Electr Reference Fluld (ERF) to Restors
s #nt Preparation Indteuctions for VITROS® Chermistry Products Ma'

Thas i 2 foliow up 18 [wg Urgent Fiedd Safety Naties:

17y Dacenmiber 1018, Ortho Chinical Dugnodtics (Ortha) dived 3 notdstion

{Red. CL2016-226) regarding the prtential for biased resalts 1o be genevated over the
10 dhay ar-analyzes bmit uiing VITROS Na” Side cartridges warmed betwren 1% 1o 8
haurs, Driha informed you that we were warking to restore the minimum cariridge
warm p protocol to previously specified limits through mprovemant projects
usderway.

I Octobed D013, ONtho siued 3 HGURLET0N (Red. CL13-199) régarding poatitivedy
bsarsed sevum or plasma sample results usang sperific generatsars (GENs) of VITROS
Na' S5ddas, The Smount of biss was dependent upsn multiple sources of varisblity
that included slide GEN, Calibrator Kit bot, ERF lot. calbration event and VITROS
System.

InGecember 2018, 1o minimize blased VITROS Na' results, Ortha advised that
wanpened catridges mudl be dored a8 room femperature, 18-28 'C{84-2F) for &
minenum of & hoyey regasdless of whether cariridges are siored lrozen or
vefrigerated, then boaded on the VITROS System wichin 24 hours after they ave
rameved frem tha relrigerstoe or freazer,
164 2O R, O 1 S citabiviusie] 1N witd OF 4 Paveiled oty f WITROS CRhBELGF K8 2 ikt
GENs of VITROS Na® Slides that did not meet acoeptable criteria successful
calibation, scceptable Quality Control neyults and pormal distribution of repulis

o estabbshed referer

Oatha b inteoduciog VITRDS Electeclyte Roforence Fhuid (EAF) 200 sod VITROS Elsctechte

Refierence Flusd (ERF) BOO with a cevised fermalation that

& Restones the Ma© cartridge warm.op peotocel 15 90 minutes whan tiben from the
refrigesator { 120 minuves from the freezer) as defined in the VITROS fa” Shides
tructrusction far Uie.

v Reformulated ERF helps to redurce sarees of variability (e g . calibration variabilty)
observed when using VITRDS Na® Siidey.

IRAPORTANT REMEND
wntpemed garfrsiges
minimizm of & howey » ther coriridges ave stored

Whan crassing over 1o aithar of tha reformulsted ERF products, thers is 3 potensial for

a0 Sverage thelt in regults of 0.5 mmal/L {paditive of Regative) depending on the ipeclic
GEN of VITROS Ma ™ Siides, kot of Calibvator Kt and type of ERF civently in ute. The shift
in sl chasrved K willin Gue (eieass speclicalions dnd overall pioteid Capabaly.
For VITROS K Sides or VITROS CL Slides, thare i no shift in results expected using
VITROS ERF 300 3nd WITROS ERF 800,

R, CLI 1083 BU

Previous Letters:
Impersonal tone
Non-branded
Confusing, unclear in purpose

@ |M PO RTANT l Ortho Clinical Diagnostics

Month DD, YYYY
IMPORTANT PRODUCT CORRECTION NOTIFICATION

URGENT PRODUCT CORRECTION NOTIFICATION

Ortho Clinical Diagnostics

FOLLOW UP

Ortho Clinical Diagnostics

Month DD, YYYY

ADDITIONAL INFORMATION REGARDING PREVIOUS
URGENT PRODUCT CORRECTION NOTIFICATION

T;ﬁ [ ResoLuTion /AL

clarifical
Version g

Subsoqud
oty TITLE OF THE LETTER

Ouf n Daar Valued Customer,

Waing CK IFU updale as an example....Thisisa Idlmf up | to & previous notification (Rel. CL2019-090)
Follow Issued in April 2019 regarding the poler
The fall Products CK Slides on VITROS 250/350 Sysiems. The issue is related to the humidity
| Supply 2 on the VITROS 260/350 Systems, affecting the on-analyzer stability (OAS) GI’VITF‘D-s Bh

Manth XX, 2021

Rel. CLI0Z-2 Resolution
Product Name Product Code Configuration

Slides. (all lots).
Othar VITROS Systems and VITROS Chamistry Products ara NOT affected by this issua
1 ga7gags | 60 SlidesiCartridge

Rate of
Call out !"‘t‘.?‘#

Resolut Saftware

Paragrag foﬂ;’;’," VITROS CK Slides quantitatively measure mﬂmm(ﬂlmmmmmm

System \ using VI
frgaze) 2500350/5,1 FS/ABOXXT 3400 Chemistry swmwmv 5600/XT 7600 Integrated
Syste

Impact The on-analyzer stabifity for VITROS CK Slides has been revised to 5 2 days when used on VITROS
I your Vi 250350 Chemistry Systems (only). The (AS for VITROS CK Slides for use on all other VITROS
aGours, i Systemns remains 3 7 days.

n!!'a:led.i

Red, CL20Z1-0ix)

Ruvised Instructions Fer Use
RE!
|t Is ac imformatian,
unrasp Revisad IFUs are located on our website: https:iwww.orthochnicaldiagnostics.com. Dur website is the
official source of information for all VITROS Progucts.
Rat, GL202T-xex] Refer to the Revision History section included at the end of each IFU for a comprehensive list of
changes. Technical changes in each IFL are marked by a change bar {]) o the lefi of the edited fext.

4 The VITROS Chemisiry Products CK Slides Instructions for Use (IFLU) has been revised with this

Contact Information

Wa apotagiza for the inconveniance fhis has caused your laboralory. If you hawe furthar questions,
pleasze contact cur Qrtha Care ™ Technical Solutions Center at insert number.

Insert signatory if appropriats in your region.

Ref. CL2021-00¢

Newly Designed System:
- Customer-friendly tone
- Brand colors, motifs, and icons

- New “Resolution” letter closes
the loop on issues

At-a-glance headers define purpose
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Anthony

Leveraged the 75-year-old brand
reputation of Anthony & Sylvan Pools
to drive interest and conversion with
target prospects by demonstrating
the pure joy that an investment

in a beautiful Anthony & Sylvan

pool delivers.
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Anthony & Sylvan Out-of-Home

During the pandemic, pools practically sold themselves

as homeowners canceled vacation plans but still wanted

to enjoy family fun. Post-pandemic, the market grew highly
competitive. We helped Anthony & Sylvan with a
geo-targeted brand campaign.

We leveraged the 75-year-old brand reputation of
Anthony & Sylvan Pools to drive interest and conversion
with target prospects by demonstrating the pure joy that
an investment in a pool delivers.

Brand Elevation

Customer Satisfaction | Referral Incentives | National
Brand Campaign

Thought Leadership

Industry Newsletter | Safety Social Campaign | Gamification
| Interactive Project Planning Tools

Creative Excellence

Wrote and Designed for All Media: National TV/Streaming
Spots | Direct Mailers | OOH | Nurture Email Campaigns

| Radio and Print Ads | Websites | Organic and Paid Social ANTHONYsSYLVAN POOLS
Media Campaigns

Anthony & Sylvan :30 National/Streaming (view video)

Get your
new pool
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Qur designers create backyard
escapes that last a lifetime.

SPECIAL OFFER:
Get a FREE POOL HEATER
(worth $4,000) + SAVE
an additional $3,500.

ANTHONYsSYLVAM POOLS

Anthony & Sylvan Door Hangers
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Just ONE click starts your purney 10 a iifetme of summer
fun. Ged a FREE quote from Anthory & Sylvan to follow
your dreams.

Armsary b 7 Pl
Build your tan whils building a lifelime of mamaries. Get a
FREE gucte from Anthory & Sybean & anjoy home Bka
naver balfora,
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Bring fun bo your hame with & new pool Book a no
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ANTHONY:SYLVAN POOLS

ANTHONY:SYLVAN POOLS

ANTHONY:SYLVAN POOLS

~THE OMEBODIE

in-your
ARthony & Sylvan pool

“Pure Joy at Home"” Paid Social Media Campaign
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Gamifi-
cation

Anthony & Sylvan used the “Backyard Jackpot”

Spin & Win game to increase customer engagement
and conversions by making interactions more

fun and rewarding.

By utilizing a Spin and Win, they tapped into
human psychology to build stronger relationships
with their audience and build a more memorable
brand experience.

m Anthony & Syivan Pocls m Anthony & Syluan Poails m Anthony & Sman Pools m Anthony & Sylvan Pools
SPIN & WIN INSTANT PRIZES. Spin the reel fora HIT THE JACKPOT! Spin the reel and match the pools. SPIN TODAY! For a chance to win an outdoor fumiture
SPIN AND YOU GOULD INSTANTLY WIN. Instantly win chance to win an outdoor furniture set, fire pit, lounge or & chance 1o win an outdoor furniture set, fire pit, set, fire pit, lounge chair with umbrella, beverage

&nng:‘;?mmlw v, 0 B lourge chelr wit chair & umbralla, and maore. lounge chair with umbrella, beverage cooler, and maore. cooler, and more.

WIN

Spin and you could make your backyard a winner! K m. 31, P ]

AT You could be swimming in prizes
Spin for your chance to win one of for your_@elwafd: Odds are you can win it big

Spin for a chance to win one of 40 amazing prizes for your backyard — including an outdoor furniture set, fire pit, lounge chair with umbrella, beverage

40 amazing prizes for your backyard. - for your backyard!
cooler, and more.
ANTHONY:SYLVAM POOLS ANTHONY:SYLVAM POOLS ANTHONY:SYLVAM POOLS ANTHONY:SYLVAM POOLS
SPIN FOR YOUR CHANCE TO WIN YOU COULD BE SWIMMING ©ODDS ARE YOU CAN WIN IT THESE PRIZES ARE READY TO
one of 40 amazing prizes for your Learn More in prizes for your backyard. Learn More BIG FOR YOUR BACKYARD! Loarn Moye ROLL INTO YOUR BACKYARD.. Losen Mors

backyard.

ﬁ
ANSWER CHECK EMAIL

Ready to play? Answer the questions below to Match 3 of the same Anthony & Sylvan pools to If you are a winner, check your email to see what view video view video view video view video

spin the reels. win a great prize. you've won.

- -

o eeeeeee———

“Backyard Jackpot” Paid Social Media Motion Graphics

“Backyard Jackpot” Spin & Win Game
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Saga Education

Served as Director of
Creative Services and
Multimedia Initiatives;
improved brand reputation
and engagement by
leading the team of 35
writers, designers, video
producers, and project
planners to create
compelling content:

ETS brand and product
brands vision, establishing
brand guidelines, value
propositions, and brand
training for global
channels to build better
emotional connections
with audiences;
transformed the

ETS brand from a
house of brands to

a branded house

Educational
lesting

ervice

- Reshaped the global

ETS

- Motivated teams to
create award-winning
work in nearly every
medium for promotions,
advertising, direct
marketing, social media,
video, print, digital
marketing, B2B, and B2C

a
-

\
f
} ot
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Branad

Brand Elevation

Brand Identity | Brand Strategy | Brand Standards | Brand
Library | Brand Training | Brand Building

Thought Leadership

Product Architecture | Messaging | Internal and External
Communications Strategies | “Branded House” Transition

Creative Excellence

INTERNATIDODNAL AWARDS

9
?CREATIVITY

» =HERMES

Dale .

qrneg|e
= ﬁi’aue&u

z AMERICAN IN-HOUSE

PERSON TO % GRAPHIC DESIGN

g AWARDS

United Black Agenda

Ortho
Anthony & Sylvan

Testimonials

= in & o

“We make tests. People hate tests. We're not a likable brand.”

&), "-’ This was the mindset | encountered when | joined ETS. The belief? “Test takers
* t q,.l HAVE to take our tests—they don't choose to. We don't need to ‘sell’ them.”

gfast!‘“ To make the emotional connection undeniable, we built a brand around
human potential, not just assessments.

ETS CORPORATE BRAND GUIDE

7>
F -~

It was about enabling life-changing moments: ensuring qualified teachers

are in our schools; helping students access the college of their dreams—regardless
of background; validating the effectiveness of academic programs; empowering
individuals to apply for their dream job.

This led to award-winning creative that shifted ETS from distant to relevant while
transforming it from a house of brands to a branded house.

e TOEFL & PRAXIS
€s)GRE € TOEIC

Transition to a “Branded House"”

ETS was known in some regions as a research giant,
while in other regions only some of the products
were known. Replacing disparate logos with an

ETS Logo+Product Name system grew brand
recognition of both ETS and its products globally.
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The Power
of Knowing L

®
Brand Pillars

Trust | Commitment | Quality | Integrity

Value Proposition Value Proposition The Relevance of “Knowing” by Audience:

ETS measures English for
academic success.

ETS gives you the power of

knowing workplace English. Test Takers

Institutions Policymakers General Public

You have the confidence
of knowing that your
candidates are qualified.
ETS quality standards
ensure the critical skills
have been assessed and
the results are accurate.

You know you have the
qualifications institutions
are looking for and that
the power of an ETS score
report is highly valued by
decision-makers.

You know that the quality
of ETS research is second
to none. You have the
confidence that you are
crafting policy armed
with the most accurate
information available.

You know that you

can trust ETS. Their
nonprofit mission
requires that they never
compromise the quality
of their work or their
commitment to
candidate success.

Value Proposition

Value Proposition

Move forward with
confidence.

Qualified teachers make
a difference.



http://robadamscreative.com
mailto:robadamscreative%40gmail.com?subject=Hi%20Rob...
https://www.linkedin.com/in/robadamscd/
https://www.robadamscreative.com/
https://www.youtube.com/@robadamsbrandstories7046/playlists

® ROB ADAMS
CREATIVE&BRAND

Intro

Logos
Saga Education

United Black Agenda
Ortho

Anthony & Sylvan

Brand
Recognition

6 (A1 [

Rob Adams is one of the
top most talented people
I've worked with in the
industry. His brilliant
personality and high
professional standards
are why | brought him
with me to three
different agencies.

| would work with him
again in a heartbeat!”

— Ron Badum
Creative Director,
Ron Badum Creative

Rob’s strategic leadership
helps organizations to
thrive. During my 10 years
as a member of his team,
he motivated cross-
functional groups to
deliver solutions that
were meaningful, brand
aligned, and compelling.

He truly excels at sparking
innovation and leading
diverse teams of creative
professionals. | was always
inspired to do my best
work under his leadership!”

— Shanay T. Bell
Content Creator and Strategist,
ETS

The quality and caliber
of his work truly speaks
for itself, and his ability to
lead others and positively
impact teams and
customers is what puts
him above the rest.

Rob is the individual who
can make an organization
a great place to work, and
| would place him amongst
the top 3% of colleagues |
have worked with in

my career.”

— Christina Rodriguez
Healthcare Diagnostics
CX Leader, Ortho

Rob made you feel the
brand. He understands
that brand isn’t just about
color palettes and fonts —
it's about how you show
up, how you move, and
how you make people feel.
Reporting to him made me
feel more connected to the
heart of the brand than
ever before.

Rob is innovative,
intentional, and inspiring
— he'd be an incredible
asset to any team lucky
enough to have him.”

— Vonsia Brantley
Social Media Manager,
Saga Education

From day one, Rob brought clarity, creativity, and
collaboration to the table. He played a pivotal role
In reimagining Saga’s brand identity—partnering
across departments to align our visual and
narrative storytelling with our mission.

What sets Rob apart is not just his creative talent,
but his character. He leads with authenticity, treats
everyone with kindness, and handles tough
conversations with integrity, professionalism, and
grace. He is a people-first leader who inspires trust
and fosters a culture where creativity can thrive.

— AJ Gutierrez
Co-founder at Saga Education
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