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Saga
Education

Created and led the center 
of excellence as Director of 
Brand and Creative;  
increased brand awareness 
with the award-winning 
“Change the Equation” 
campaign; positioned  
Saga as the nation’s  
most trusted partner in 
high-impact tutoring:
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• �Drove and implemented 
a comprehensive creative 
vision and brand strategy  
(messaging, brand  
guidelines with new  
brand promise and pillars, 
editorial standards,  
brand training, brand  
ambassador campaign, 
and trademark strategy)

• �Doubled LinkedIn  
followers in under 2 years 
and raised Saga’s search 
ranking from 78 to 9 for 
“high-impact tutoring”

• �Directed the team to  
create accessible materials 
including e-newsletters, 
emails, collateral, event 
support, grants  
communications, RFPs, 
web design, social media,  
video, motion graphics, 
marketing campaigns, 
podcasts, and a brand 
library with icons, photos, 
and templates for use in 
MS Office, Google, Canva, 
Adobe CC, and HubSpot
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Saga Education Brand Promise Video (view video)

Brand Elevation
Brand Identity | Brand Strategy | Brand Standards | Brand 
Library | Brand Training | Brand Building

Thought Leadership
Product Architecture | Messaging | Communications  
Strategies | Named, Branded, and Edited “EdHeads” Podcast 
| Trademark Strategy  

Creative Excellence
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Saga :60 National TV/Streaming (view video)

For Students
You’ll gain confidence and 
increase your math grades.

For Parents
Your child will become  
confident and graduate 
high school.

The Relevance of “Change” by Audience:

For Talent  
Acquisition
You’ll be fulfilled applying 
your talents to a mission  
that is proven to make a 
difference for students.

For Employees
The work you do every  
day advances the Saga 
mission of providing  
educational equity.
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For Teachers
You can focus on your  
class because your most  
challenged students will 
show up more confident 
and skilled in math.

For Districts
You’ll make a difference 
with a program that is  
proven to help students 
succeed in math.

For Policymakers
You’ll make a difference 
with legislation that  
provides a proven solution 
for student success.

For Funders
Your support will provide  
a program that is proven  
to help students succeed.

https://youtu.be/qoqlAVsEMT8
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(view episodes)

EdHeads Podcast
To position Saga as an industry thought leader,  
host AJ Gutierrez, Co-Founder of Saga Education,  
met with leading experts (including organizations  
like Google, Khan Academy, InnovateEDU, and more)  
for a podcast series that explored ways to harness AI  
to improve students’ learning.
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Living 
Our Brand

A. Brand Library
Workvivo intranet site with tools, assets, and guidance.

B. Brand Training
LMS learning module for all new hires.

C. Brand Community
One of the top three internal communities for collaboration.

D. Brand Reference Guide
Direct downloads from Google Drive for all tools, assets,  
and templates.

E. Saga Swag Store
Branded items for personal use, events, and team  
rewards and recognition. 

A B C E

D

Intro
Logos
Saga Education

United Black Agenda
Ortho
Anthony & Sylvan

ETS
Testimonials

http://robadamscreative.com
mailto:robadamscreative%40gmail.com?subject=Hi%20Rob...
https://www.linkedin.com/in/robadamscd/
https://www.robadamscreative.com/
https://www.youtube.com/@robadamsbrandstories7046/playlists


United
Black Agenda

The United Black Agenda provides a shared 
space for organizations dedicated to promoting 
the welfare of Black New Jerseyans and  
addressing the state’s history of discrimination, 
marginalization, and subjugation.
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Ortho
Clinical 
Diagnostics

Created and led the global center of excellence as  
Director of Creative and Brand on our journey from 
launching Ortho as an independent brand post  
carve-out from J&J through going IPO:

• �Empowered and guided global stakeholders  
to amplify the creative vision and brand strategy  
with a comprehensive suite of assets

• �Consistently won prestigious industry awards  
including an International Stevie Award for brand  
renovation, Economic Times Best Asian Healthcare 
Brands Award, and an IABC Gold Quill Award
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Brand Elevation
Brand Identity | Brand Strategy | Brand Standards | Brand 
Library | Brand Training | Brand Building

Thought Leadership
Product Architecture | Messaging | Internal and External  
Communications Strategies | Product Digital Interface  
| C-Suite Support | Investor Presentations

Creative Excellence

Trade Booth

Ortho New Employee Welcome (view video) Ortho Brand Story (view video)
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Ortho Global Brand Standards
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Hero Image Global Library
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Corporate Posters and Ads

Customer Issues Letter System: 
Before and After

Previous Letters:
•	 Impersonal tone
•	 Non-branded
•	 Confusing, unclear in purpose

Newly Designed System:
•	 Customer-friendly tone
•	 Brand colors, motifs, and icons
•	 New “Resolution” letter closes  

the loop on issues
•	 At-a-glance headers define purpose
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Anthony
& Sylvan

Leveraged the 75-year-old brand  
reputation of Anthony & Sylvan Pools  
to drive interest and conversion with 
target prospects by demonstrating 
the pure joy that an investment  
in a beautiful Anthony & Sylvan  
pool delivers.
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Anthony & Sylvan Out-of-Home

Brand Elevation
Customer Satisfaction | Referral Incentives | National 
Brand Campaign

Thought Leadership
Industry Newsletter | Safety Social Campaign | Gamification 
| Interactive Project Planning Tools

Creative Excellence
Wrote and Designed for All Media: National TV/Streaming 
Spots | Direct Mailers | OOH | Nurture Email Campaigns  
| Radio and Print Ads | Websites | Organic and Paid Social 
Media Campaigns

Anthony & Sylvan :30 National/Streaming (view video)

Anthony & Sylvan Door Hangers

During the pandemic, pools practically sold themselves  
as homeowners canceled vacation plans but still wanted 
to enjoy family fun. Post-pandemic, the market grew highly 
competitive. We helped Anthony & Sylvan with a  
geo-targeted brand campaign.

We leveraged the 75-year-old brand reputation of  
Anthony & Sylvan Pools to drive interest and conversion  
with target prospects by demonstrating the pure joy that  
an investment in a pool delivers.
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“Pure Joy at Home” Paid Social Media Campaign
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“Backyard Jackpot” Paid Social Media Motion Graphics

(view video) (view video)(view video) (view video)

“Backyard Jackpot” Spin & Win Game
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Educational
Testing 
Service (ETS)

Served as Director of  
Creative Services and 
Multimedia Initiatives;  
improved brand reputation 
and engagement by  
leading the team of 35  
writers, designers, video 
producers, and project 
planners to create  
compelling content:

•	 Reshaped the global  
ETS brand and product 
brands vision, establishing 
brand guidelines, value 
propositions, and brand 
training for global  
channels to build better 
emotional connections 
with audiences;  
transformed the  
ETS brand from a  
house of brands to  
a branded house

•	 Motivated teams to  
create award-winning 
work in nearly every  
medium for promotions, 
advertising, direct  
marketing, social media, 
video, print, digital  
marketing, B2B, and B2C
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Brand Elevation
Brand Identity | Brand Strategy | Brand Standards | Brand 
Library | Brand Training | Brand Building

Thought Leadership
Product Architecture | Messaging | Internal and External  
Communications Strategies | “Branded House” Transition

Creative Excellence

Transition to a “Branded House”
ETS was known in some regions as a research giant,  
while in other regions only some of the products  
were known. Replacing disparate logos with an  
ETS Logo+Product Name system grew brand  
recognition of both ETS and its products globally.

TOEFL
TOEIC
PRAXIS

GRE
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Brand Pillars
Trust | Commitment | Quality | Integrity

Value Proposition
ETS measures English for 
academic success.

Value Proposition
Move forward with 
confidence.

Value Proposition
Qualified teachers make  
a difference.

Value Proposition
ETS gives you the power of 
knowing workplace English.

 

Institutions
You have the confidence  
of knowing that your  
candidates are qualified. 
ETS quality standards  
ensure the critical skills  
have been assessed and  
the results are accurate.

The Relevance of “Knowing” by Audience:

Policymakers
You know that the quality 
of ETS research is second 
to none. You have the 
confidence that you are 
crafting policy armed  
with the most accurate 
information available.

Test Takers
You know you have the 
qualifications institutions 
are looking for and that 
the power of an ETS score 
report is highly valued by 
decision-makers.

General Public
You know that you  
can trust ETS. Their  
nonprofit mission  
requires that they never 
compromise the quality  
of their work or their  
commitment to  
candidate success.

The Power  
of Knowing
“ “
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TOEFL

GRE

TOEIC

PRAXIS
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“““ “
From day one, Rob brought clarity, creativity, and  
collaboration to the table. He played a pivotal role  
in reimagining Saga’s brand identity—partnering  
across departments to align our visual and  
narrative storytelling with our mission.

What sets Rob apart is not just his creative talent,  
but his character. He leads with authenticity, treats  
everyone with kindness, and handles tough  
conversations with integrity, professionalism, and 
grace. He is a people-first leader who inspires trust  
and fosters a culture where creativity can thrive.

The quality and caliber  
of his work truly speaks  
for itself, and his ability to  
lead others and positively 
impact teams and  
customers is what puts 
him above the rest.

Rob is the individual who 
can make an organization 
a great place to work, and 
I would place him amongst 
the top 3% of colleagues I 
have worked with in  
my career.”

Rob’s strategic leadership 
helps organizations to 
thrive. During my 10 years 
as a member of his team, 
he motivated cross- 
functional groups to  
deliver solutions that  
were meaningful, brand 
aligned, and compelling.

He truly excels at sparking 
innovation and leading 
diverse teams of creative 
professionals. I was always 
inspired to do my best 
work under his leadership!”

“Rob made you feel the 
brand. He understands 
that brand isn’t just about 
color palettes and fonts — 
it’s about how you show 
up, how you move, and 
how you make people feel. 
Reporting to him made me 
feel more connected to the 
heart of the brand than 
ever before.

Rob is innovative,  
intentional, and inspiring 
— he’d be an incredible 
asset to any team lucky 
enough to have him.”

— �Vonsia Brantley 
Social Media Manager, 
Saga Education

— �AJ Gutierrez 
Co-founder at Saga Education

— �Christina Rodriguez 
Healthcare Diagnostics  
CX Leader, Ortho

“Rob Adams is one of the 
top most talented people 
I’ve worked with in the  
industry. His brilliant  
personality and high  
professional standards  
are why I brought him  
with me to three  
different agencies.  
I would work with him 
again in a heartbeat!”

— �Ron Badum 
Creative Director,  
Ron Badum Creative

— �Shanay T. Bell 
Content Creator and Strategist, 
ETS 
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